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Bridging the Gap - Tobacco
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Pricing Policies

Excise & sales taxes
Producer subsidies

Consumer subsidies, food assistance
programs

Tax breaks for producers, distributors,
retailers

Tax breaks for individuals

Differential insurance premiums
and mor eceéee



“Sugar ., rum. , and tobacco, - are
commaodities which are no where
necessaries of life, which are become
objects of almost universal
consumption, and which are therefore

extremely proper subjects of
taxation.

Adam Smith, An Inquiry into the Nature and
Causes of The Wealth of Nations , 1776



Cigarette Prices and Cigarette Sales,
United States, 1970-2009
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Price per pack (2/09 dollars)

Cigarette Price and Youth Smoking Prevalence,
United States, 1991-2008
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France: smoking, tax and male lung
cancer, 1980-2005

Number
igarettes/adult/day

Lung Cancer Deaths:
males age 35-44/4

B
o1

W
o1

Relative Price

—_
S
o
()]
—
o
>‘ d—
© 2
R =
= <
> O
= [a'e
S 4.0 <
3 S
(7p]
e =
> <
= <5}
o
o)
(&)
=
a

W
o

N
&

N
o

1985 1990 1995 2000

Year

Sourcedha 2009



State Cigarette Excise Tax Rates 1 2000

$2.00+ per pack
$1.50-$1.99 per pack

B $1.00-$1.49 per pack
B 50-99 cents per pack

B <50 cents per pack

CDC, Office on Smoking and Health. State Tobacco Activities Tracking and Evaluation (STATE) System.



State Cigarette Excise Tax Rates 1 2010

WA

O $3.00 per pack

$2.00-$2.99 per pack
$1.50-$1.99 per pack
AN B $1.00-$1.49 per pack

Anchorage
$3.45 B 50-99 cents per pack

B <50 cents per pack

CDC, Office on Smoking and Health. State Tobacco Activities Tracking and Evaluation (STATE) System.



Beer Taxes and Binge Drinking

Graph 7. Current beer excize taxes and the percentage of 18-I0 vear olds that binge drink.
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Decade of Last Change in Beer
EXcise Tax
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Selected Food Price & Youth Weight Trends
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Selected Food Price & Youth Weight Trends
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Carbonated Beverage Prices & Youth Obesity
1995-2009, Inflation Adjusted '
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Tax Per Pack (Oct. 2009 dollars)
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State Tobacco Control Program
Funding and Youth Smoking
Prevalence
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(Dollars (in billions)
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Tobacco Industry Is Outspending
Prevention Efforts 24:1 o FY2011

State Tobacco

Revenue

{taxes and settlement

funds )

$25.3 billion

Tobacco Industry
Marketing &
Promotion
Expenditures
(2006)

$12.5 billion

Total CDC
Recommended
Spending Level

$ 3.7 billion

State
Tobacco
Program
Budgets

$0.5 billion

Campaign for Tobacco Free Kids, Federal Trade Commission, American Heart Association, American
Cancer Society, American Lung Association, SmokelLess States National Tobacco Policy Initiative



Policies Affecting Availability

Licensing

Minimum age for sale and/or purchase
Tax breaks

Zoning policies

Community planning policies
Limits/bans on sales in various venues

Mandated insurance coverage
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Food Deserts

No Car and No Supermarket Store Within a Mile
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Food Swamps
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Information Policies

Information shocks
Regulation of descriptors
Mandatory warning labels
Nutrition labeling

School based programs
Mass media campaigns

Limits/bans on marketing
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