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Abstract: 

Problem/Objective: The bulk of research on media advocacy has addressed specific, pragmatic 

questions such as the efficacy of particular tactics, the relationship between media advocacy and policy 

change at the local level, or the ways in which the structure of a single organization can garner press 

coverage. However, little attention has been paid to how tobacco control funding at the state level 

might be expected to contribute to overall coverage of tobacco issues, and the degree to which this 

coverage might be particularly favorable or unfavorable to tobacco control efforts. 

 

Methods:  Using SmokeLess States funding as a predictor and newspaper coverage as an outcome 

measure, this project assessed the degree to which a relationship exists between state- level funding 

(across a wide variety of tobacco control organizations) and news coverage. News data came from data 

collected through the SmokeLess States evaluation, which amassed approximately 150,000 tobacco-

related newspaper articles over the course of three years. From this universe of articles, a random one-

third were coded for a variety of variables intended to measure content, prominence, type and tone. 

Our analysis focused on one year (2002), and emphasized the relationship between funding and news 

prevalence.  

 

Results:  States funded by SLS were more likely to publish articles about SLS-related policies, more 

likely to have newspaper coverage that was favorable toward tobacco control efforts, and less likely to 

give the tobacco industry a vo ice.  More sustained funding, as well as more dollars of funding, were 

positively correlated with sympathetic reporting. 

 

Conclusions:  From this preliminary analysis, we suggest that sustained, long-term funding for media 

advocacy can create an environment whose ‘sum is greater than the whole of its parts’.  One project in 

an ongoing set of analyses, this project lays the foundation for a theoretically-grounded and pragmatic 

assessment of how money spent on media advocacy translates into achieving tobacco control efforts. 

                                                 
1 This project is supported by The Robert Wood Johnson Foundation, Grant # 41037. 
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  I.  Descriptive Variables

Article Type
  1.  Hard News

  2.  Editorial

  3.  Letter

  4.  Column

  5.  Cartoon

  6.  Information

  7. Q&A

  8.  Other

Article Theme

 1.  Health Effects of  Smoking  7.  Product Issues & Regulation
 2. ETS & Related  Bans  8.  Addiction and Quitting
 3.  Tobacco Consumption  9.  Youth Access and PPU Issues
 4.  Advertising & Promotion  10. Education, Prevention & Cessation
 5.  Economic Issues  11.  Unintended Damage
 6.  Farming Issues  12.  Tobacco Industry

13.  Other

Article Topic
1.  Prevalence and Consumption 18.  Other Nicotine Delivery Devices
2.  Addiction and Quitting 19.  Societal Costs of Smoking
3.  Harm Reduction 20.  Personal Costs of Smoking
4.  Cessation Programs/Products 21.  Effects of Regulation/Litigation
5.  Youth Smoking Behavior 22.  Tobacco Taxes and Prices
6.  Youth PPU 23.  Unintended Damaging Effects
7.  Youth Access 24.  Non POP Marketing & Promotion
8.  Youth Education/Prevention 25.  POP Marketing & Promotion
9.  Negative Health Effects 26.  Tobacco Industry Lobbying
10.  Non-Negative Health Effects 27.  Tobacco Company Performance
11. ETS Health and Comfort 28.   Industry Non-Tobacco Activities
12.  Indoor Smoking and Bans 29.  Tobacco Farming & Processing
13.  Outdoor Smoking and Bans 30.  Tobacco Trade & Export
14.  Domestic Smoking and Bans 31.  Funding Anti-Tobacco Initiatives
15.  General Smoking Bans 32.  Anti-Tobacco Programs & Events
16.  Cigarette Content and Regulation 33.  Other Policy & Regulation
17.  Other Tobacco Products 34.  Other

II. Content Variables

III.  Slant Variables

Refer back to group? ______Coder Kate                  .

Event
1. Positive for Tobacco Control
2. Negative for Tobacco Control
3. Mixed

4. Neutral

Opinion Slant
1. Positive for Tobacco Control
2. Negative for Tobacco Control
3. Mixed

4. Neutral

Article ID__________________

SmokeLess States Coding Form

 


